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Project Summary

Research Process

Rhetorical Strategies

Key Takeaway

For our first official 
collaboration, we teamed 
up with Olympic Brewing 
Athens to bring you the 
perfect trans-Atlantic 
lager. The master brewers 
over at Olympic shared 
some of their tips and 
tricks to creating the 
famous Hellenic lager, and 
this is our attempt at 
infusing it with the 
signature C.R.A style! 
Enjoy with a picture of the 
beautiful Aegean waters in 
your mind’s eye.

C.R.A Brewing
Collaboration Series

c.r.a brewing
experiment #iso-115
alc: 9.2%          ibu: 84

Fresh out of the lab at 
C.R.A brewing comes 
Isotope Hazy IPA. This 
radical fusion of 
chinook and cascade 
hops is juiced up! Be 
warned, however, 
that the experimental 
flavor profile will 
transform over time. 
The flavors may 
change, but your 
enjoyment will be 
constant.

Enjoy responsibly.

Fall Harvest
Stout30 IBU 11%

Aged in Old Forester barrels 

Fall is here once more, and 
what better way to kick off 
the season that with our 
Fall Harvest Stout! Rich in 
spices and flavor, our 
seasonal brew takes its 
time aging in famous Old 
Forester bourbon barrels 
before making its way to 
you. Enjoy notes of 
cardamom, cinnamon, and 
clove-backed with dark 
chocolate and pumpkin. 
Best served by a warm fire 
shared with friends.C.R.A Brewing

As a rhetoric major and craft beer 
aficionado, the intersection of graphic 
design, technical writing, and great beer 
has always intrigued me. What I set out 
to accomplish with this project was to 
figure out the process behind bringing 
a beer to life with visuals and words. 
For many consumers the artwork and 
description on a craft beer label are the 
deciding factors when it comes down to 
making the purchase. A brewery could go 
tragically unrecognized after producing a 
great beer without the right combination 
of design and technical writing. This 
project takes the key rhetorical strategies 
involved with successful designing and 
technical writing and tests them in my 
own attempt at designing for the field of 
craft beer.

Readings from the field
-The Craft Obession by Jeff Rice
-What Do Technical Communicators 
Need to Know About Information Design 
by Karen Schriver

Vision Board
-Top selling beers
-Brewery studies
-Personal favorites (design based)
-Personal favorites (description based)

Online Research
-How to best use Adobe for labels
-How to mirror brewery technique in 
digital design

• C.R.A.P Principles
• Gestalt Principles
• Ethos and identity
• “You” language
• Imagery

Through my study of craft 
beer designs, I found that 
visual elements such as 
color and theme building 
are incredibly important to 
establishing a brew’s identity. 
Being capable of bringing 
the beer to life with a story 
is incredibly valuable to 
the consumer, and visuals 
combined with smart 
technical writing makes this 
possible. Not only do craft 
beers have to stand out and 
offer something different 
than what ‘big beer’ provides 
in mass quantities for low 
prices, but they must stand 
out among thousands of 
other craft selections. With 
over 8,000 craft breweries in 
operation today, presentation 
and identity are what will set 
your beer apart from the rest. 


